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COMPANY

Country United States
Number of Employees 86'300
Web www.intel.com
Share

Market cap (mil) 126'945
Currency uUsbD
High 52 week 28.0
Low 52 week 18.1
Last Price 22.6
Key Data 2007 2008E
Sales (mil) 38'334 40'418
EPS 1.31 1.51
P/E Ratio 17.37 17.30

Source: Bloomberg / September 03, 2008
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COMPANY DESCRIPTION

Intel Corporation, headquartered in California, is an international semiconductor chip maker, developing
advanced integrated digital technology products, primarily integrated circuits, for industries such as
computing and communications. The products offered by the company include chips, boards, and other
semiconductor products that are the building blocks integral to computers, servers, consumer electronics
and handheld devices, and networking and communications products. The company offers products at
various levels of integration to original equipment manufacturers, PC and network communications
product users, as well as manufacturers of a wide range of industrial and communications equipment,
providing customers with the flexibility to create advanced computing and communications systems. Intel
is organised into six operating segments: Digital Enterprise Group, Mobility Group, NAND Products
Group, Digital Home Group, Digital Health Group, and Software Solutions Group.

SUSTAINABILITY PERFORMANCE

Intel has retained its sustainability leadership position within the technology sector due to its engagement
in benchmarking activities and use of best practices in corporate responsibility management. The
company continuously interacts with its stakeholders and incorporates their views into its short and
long-term planning. Intel's economic sustainability has been strengthened by achieving significant
improvements in customer service, ongoing restructuring and cost-cutting efforts. A few efforts put in by
the company to derive efficiencies and cost savings in its operations are: decreasing energy and water
use, using environmentally favourable materials and processes, minimising greenhouse gas emissions
and climate change impacts, like recycling waste and partnering with local communities and
governments. Corporate indicators, such as the eco-friendly products, efficient energy use and the
company's overall environmental reputation, are being integrated with employees' variable compensation
schemes. Intel continues to expand the Intel World Ahead Program, which fosters the belief that other
than affordable technology, proper education must also include educational content, infrastructure,
student and teacher training, along with the recognition of their importance by the governments and
communities. The company's corporate strategies also include commitment towards reducing poverty,
hunger and environmental degradation, tackling ill health, reducing gender inequality, imparting education
and providing access to clean water.

Economic Dimension

Total Score

I | | |
0% 50% 100% 0% 50% 100%

Environmental Dimension

Il DJSI sector average on a global basis
I Intel Corp. ‘ ‘ ‘
Best company on a global basis within DJSI sector 0% 50% 100%

Social Dimension

| |
0% 50% 100%

Sam (¢

creating sustainable value



Sustainability Leader
Member of DJSI World & DJSI STOXX

INDUSTRY DRIVING FORCES

The semiconductor sector is a key segment of the electronic supply chain. As such, the need for resource
efficiency is generating several innovation initiatives, for example through low-power design and
energy-saving devices. The sector also has to address the environmental impacts of its own operations
such as reducing the use of chemicals and hazardous substances, waste, energy efficiency of ultra-clean
spaces, and reduced consumption of ultra-pure-water for cleaning cycles. High-quality research and
development are important success factors in this sector, where miniaturization, the migration to new
materials and the introduction of more efficient production processes, represent the biggest current
trends. Considering the long lead time involved in capacity extension, the semiconductor sector shows an
extreme degree of cyclicality, which forces companies to pay great attention to strategic planning and
business cycle management.
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Www.sam-group.com No offer. The information and opinions contained in this neither a nor a recommendation, nor an offer to buy or sell investment instruments or other services, or to engage in any
other kind of transaction. The information described in this publication is not directed to persons in any jurisdiction where the provision of such information would run counter to local laws and regulation. Nno warranty
This publication is derived from sources believed to be accurate and reliable, but neither its accuracy nor completeness is guaranteed. The material and information in this publication are provided «as is» and without
warranties of any kind, either expressed or implied. SAM Group Holding AG and its related, affiliated and subsidiary companies disclaim all p or implied, including, but not limited to, implied
warranties of merchantability and fitness for a particular purpose. Any opinions and views in this publication reflect the current judgment of the authors and may change without notice. It is each reader's responsibility
to evaluate the accuracy, completeness and usefulness of any opinions, advice, services or other information provided in this publication. Llimitation of liability All information contained in this publication is distributed
with the understanding that the authors, publishers and distributors are not rendering legal, accounting or other professional advice or opinions on specific facts or matters and accordingly assume no liability
whatsoever in connection with its use. In no event shall SAM Group Holding AG and its related, affiliated and subsidiary companies be liable for any direct, indirect, special, incidental or consequential damages arising
out of the use of any opinion or information expressly or implicitly contained in this publication. Ccopyright Unless otherwise noted, text, images and layout of this publication are the exclusive property of SAM Group
Holding AG and/or its related, affiliated and subsidiary companies and may not be copied or distributed, in whole or in part, without the express written consent of SAM Group AG or its related, affiiated and subsidiary
companies




